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Your 4-minute Lightning Talk:

» Decide on a goal with your team
» Consider the following flow...
o make us care about & get to know your user
o show us the problem they have
o convince us that your solution fits into their
lives & answers their problem (show users
interacting with prototypes!)
* Include an ask!, e.g. “come to our website to
learn more” or ......

Use elements of storytelling to make your
presentation compelling.
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Your 30-minute One-on-one:

+  Goal will depend on status of your
project

*  Might want to include longer version
of points in lightning talk (user +
problem + solution)

* Probably will include an ask: “Here’s
what we're going to do next & here’s
what we need”

Use elements of storytelling to make your
presentation compelling.

N

DESIGNING
STORIES
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Why is storytelling important?

» We are natural-born storytellers
» Stories are sticky
* Stories can convey more

depth of information than

lots of data and other content
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A story is a character-driven dramatic narrative.

conflict

resolution

Time

Tension
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A story is a character-driven dramatic narrative.

conflict 4 resolution

acti/\

Time

Tension

For your presentations,
who is the character?
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PROCESS

1. Prototype your story

— First layer: the story arc

— Second layer: the personality
2. Craft your story

. Phofo'brec'iit.'cHara'cterde'sig'n.blogépoi.com
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First layer: the story arc

) resolution
conflict _

TWO EXAMPLE STORY ARCS

(1) The "WHAT WE LEARNED" Story Arc

(2) The "USER-CENTERED" Story Arc

Storytelling // UMD
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THE "WHAT WE LEARNED"” STORY ARC
Use this story arc to highlight an

exciting turning point, key moment or
milestone in your design process.
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THE "WHAT WE LEARNED"” STORY ARC
Use this story arc to highlight an
exciting turning point, key moment or
milestone in your design process.
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THE "WHAT WE LEARNED"” STORY ARC
Use this story arc to highlight an

exciting turning point, key moment or
milestone in your design process.

Fo-——-m——mm——mg
i A-HA !
! MOMENT: H
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THE "WHAT WE LEARNED"” STORY ARC
Use this story arc to highlight an

exciting turning point, key moment or
milestone in your design process.

WE
LEARNED ...
SO WE

TRIED ...

WE

THOUGHT ...

[
i THE RESULT:
1 How has this
I affected our
I decision?

Time

Tension
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THE "WHAT WE LEARNED"” STORY ARC

Use this story arc to highlight an
exciting turning point, key moment or
milestone in your design process.

WE
LEARNED ...
SO WE

TRIED ...

WE

THOUGHT ...

WHICH
LEDUS TO
DO THIS ...

5| Time
2
R
"USER-CENTERED" STORY ARC
Use this arc to advocate for
or present your solution.
ro----————----s
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“USER-CENTERED"” STORY ARC

Use this arc to advocate for
or present your solution.

ittt
i SOLUTION: !
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“USER-CENTERED"” STORY ARC
Use this arc to advocate for
or present your solution.
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"USER-CENTERED"” STORY ARC

Use this arc to advocate for
or present your solution.

OUR USER
NEEDS ..

character action

WE WILL
PROVIDE ...
P T
| OUTCOME/ |
i IMPACT: i
AN E What is the !
\\ 1 outcome and/ |
E U
\
\,
\,

resolution
\\

Tension

Time

"USER-CENTERED"” STORY ARC

Use this arc to advocate for
or present your solution.

OUR USER
NEEDS ..

-
-~ .
- character action

WE WILL
PROVIDE ...

WHICH WILL
HAVE THIS
IMPACT ...

resolution
\\

Tension

Time
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PROCESS

1. Prototype your story

— First layer: the story arc

— Second layer: the personality
2. Craft your story

Second layer: the personality

* "“put me in the room” anecdotes
¢ Moments of reflection
* Show, don't tell elements

Storytelling // UMD
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"put me in the room"” anecdotes
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moments of reflection
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"Show, don’t tell” elements

Broas Excseing storytelling tips. rosgriiei e
Schemas!

BEGIN LATE

Start as Close to the End
ble.

SUSPENSE ECONOMY
3 ory Less is More.
RE-INCORPORATE
n r 1f you Don’t Xnow Whare
Back Information. HAVE FUN. to ge Next, Lock Back.

If you Don’t joy it, No Cne Will.

EMOTIONS

Geod Stories are About the

BE PERSONAL

Relay Part of your

HUMOR Audie: will Liszen.

Have a Sense cof Humor.

DETAIL GIVE IT A NAME

Details Excite the Imaginatien Titles & Names Add Depth & C

4 are Hocks feor Memory.

KNOW YOUR AUDIENCE MAKE IT AN EVENT DRIVE CURIOSITY
Custom Design a to M he Start Big, End BIGGER! Svery Moment Should Beg ox
Interests

Stex

PHOTOS & SKETCHES

Storytelling // UMD 21
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"Show, don’t tell” elements

e =y 007 «—cnt

PROTOTYPES & VIDEOS

"Show, don’t tell” elements

.3 B¥F -~

START IN THE ACTION
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6/18/15

22



HHS Ignite 2015

"Show, don’t tell” elements

How does your story

START?

HOOK THE AUDIENCE

TE D |deas worth
spreading

Storytelling // UMD
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Jane Chen

Storytelling // UMD

6/18/15

24



HHS Ignite 2015 6/18/15

Tim Harford
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Daniel Pink

Malcolm Gladwell
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PROCESS

1. Prototype your story

— First layer: the story arc

— Second layer: the personality
2. Craft your story

Craft your story

e

4 V4
. L — 3 —
o ——

Toto credit: flickr /- lan Sae

—
P—
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* Lorem Ipsum
* Lorem Ipsum Lo

* Lorem Ipsum Lorem IPpg@m Lorem Ipsum
Lorem Ipsum Lorem Lorem Ipsum

April May June July

What not to do. Photo credit: N. Kahn

_ S W
Be intentional with what you show us.
“Capitalize on compelling visuals to tell your
Story.” ('N Kahn) Photo credit: N. Kaht

Storytelling // UMD 28
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Daisy Rosario
Stiffs: Stories of the Nearly and Dearly Departed

THE MOTH

Practice your delivery.
“How do you get to Carnegie Hall? The answer is
simple: Practice.” (-N. Kahn)

Presentation Pet Peeves

Reading directly from the slides

Dense slides with very small print

Too much animation on the slide with things flying
in

Refer to outside documents — screen print of
document that you can’t read

Presenters aren’t speaking slow enough/clear
enough for audience to understand

When presentation is boring and long

When you can't relate to the presentation — not
focused on you/your needs

Storytelling // UMD
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Wrap-up & Questions

* Rely on storytelling elements to communicate
your ideas
* Stories are character-driven
* Stories have 3 parts—action, conflict and
resolution
* Process
o Prototype your story
< First layer: story arc
<> Second layer: the personality
o Craft your story
* Email Erica if you want more help/advice:
eestrad3@umd.edu
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