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Operator: Welcome and thank you for standing by.  At this time all participant lines are 

in a listen-only mode.  During the question-and-answer session, you may 

press star 1 on your touch-tone phone to ask a question.  Today’s conference 

is also being recorded.  If you have any objections, you may disconnect at this 

time.  Now I’d like to turn the meeting over to Ms. Brigitte Vaughn.  Ma’am, 

you may begin. 

 

Brigitte Vaughn: Hi and welcome to all the OAH grantees and staff that we have on the line 

today.  We are pleased to welcome you to the Webinar Getting LinkedIn, a 

Practical Step-by-Step Guide to using the online network. 

 

 We’re particularly pleased about the timing of this Webinar as with the PAF 

conference next week, those PAF grantees can take the knowledge that they 

learn on today’s Webinar and use LinkedIn next week when they meet 

colleagues and partners at the conference and they can use LinkedIn to stay in 

communication with those individuals. 

 

 And so at this time I am pleased to introduce Frank Walter.  He is Child 

Trends VP of Strategic Communication and a LinkedIn expert and I’ll turn 

things over to Frank. 
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Frank Walter: Thanks Brigitte and hi, everybody.  It’s a pleasure to be on this call with the 

Office of Adolescent Health grantees and some of the staff members.  I have 

to tell you before we get started, it is an absolutely beautiful day here in 

Washington, especially for August, nice cool weather so I hope wherever you 

are, it’s pleasant as well. 

 

 So today we’re going to share some very practical information about LinkedIn 

and I’m going to take you on a bit of a journey into the inner workings of 

LinkedIn.  Now some of you may already be pretty familiar with LinkedIn so 

hopefully I’ll stop at some little spots that might pique your interest and let 

you pickup some new information and some new skills. 

 

 We are going to leave about 30 minutes for question-and-answer and you can 

submit questions either online if you’re logged-in online only or during the 

Q&A you’ll also be able to submit those directly. 

 

 All right, so let’s get started so, you know, in June when I put this presentation 

together, there were 225 million LinkedIn users.  Then in mid-July, LinkedIn 

put out its earnings and all of a sudden it jumped to 238 million users and that 

just tells you how fast LinkedIn is growing as a social media network. 

 

 It’s used for professionals in professional networking and I’ve actually been a 

member of LinkedIn now since 2007.  It doesn’t exactly make me an expert 

just because I’m an old-timer in terms of LinkedIn. 

 

 Before we go any further, we’re going to ask three questions of you guys.  We 

want to know first if you have a LinkedIn profile, if your organization has a 

LinkedIn company or group profile and then finally if you’re on LinkedIn, if 
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you belong to any groups and I’m going to ask Brigitte to just walk you 

through this quick Q&A real quick. 

 

Brigitte Vaughn: Sure, so this is the first poll that we have here and if you could just click yes, 

no - or you can also do a no vote - to answer whether you have a personal 

LinkedIn profile already.  Okay, we’ll just do a couple more seconds here so if 

you haven’t entered your results already, please do so now. 

 

Frank Walter: Okay, so it looks like we have four people who are new to LinkedIn.  All 

right, that’s good to know.  Want to go to the next question, Brigitte? 

 

Brigitte Vaughn: Sure.  (Unintelligible).  The next poll question is whether your organization 

has a LinkedIn company or group profile.  The options are yes, no or if you’re 

not sure, you can say that as well. 

 

Frank Walter: Okay, numbers are coming in.  Good, thank you, everybody.   

 

Brigitte Vaughn: And closed the poll. 

 

Frank Walter: Okay, next question? 

 

Brigitte Vaughn: All right.  I’m not sure whether everyone is able to see but basically the results 

are that about 38% of you are not sure whether your company has - whether 

your organization has - a company or group profile, 46% say no, they do not 

and the minority only 15% say that you do know that your organization has a 

company or group profile.   

 

 All right, and the third and final question is whether if you are a LinkedIn 

member and you do have an individual profile whether you belong to any 

LinkedIn groups so if you could just say yes or no there.   
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 All right, we’re going to close the poll in just a moment so if you haven’t 

answered, please do so.  All right, close the poll and show so for those who 

are LinkedIn members who have an individual profile, most of you do not 

belong to any groups, the 63% do not belong to any groups and 36% do. 

 

Frank Walter: Okay, great, thanks Brigitte and thank each of you for participating in that real 

quickly.  That’s really helpful because what it lets me know is I’m going to 

have to show some of you that are new to LinkedIn altogether a few things 

and then I’m also going to want to show some of you that don’t know about a 

company profile or a group what’s involved there so this’ll be good. 

 

 All right, so today’s learning objectives, four things here.  Understanding why 

and how you use LinkedIn and we’ll really do that when we get into the 

LinkedIn demonstration.  You’ll learn how to setup your profile and connect 

with others. 

 

 Some of you already are on there but I’ll show you a few little secrets there 

and then you’ll learn more about groups and how to use these and finally we’ll 

discuss some strategies for using LinkedIn to benefit you and your 

organization.  Okay, five good reasons to be on LinkedIn.   

 

 When I think about this, there’s a professional reason, you know, 

organizational reason and a person reason so the first one is it’s good for you 

professionally and I say that because this is where people go to recruit other 

employees.  This is where they go to find people that might help them in 

networking situations and so it’s good to have a profile on LinkedIn. 

 

 And if you’re in a position of hiring people, LinkedIn is really a great source 

because let’s say that you know that an organization in your community is 
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really well-run and you’re impressed with the people but you don’t really 

know any of the people. 

 

 So you might go onto LinkedIn and start to look around in that organization 

and the different profiles and start to find people that might be good for your 

organization or you might post a job on your company page so other people 

can see it. 

 

 You can also promote jobs in groups so there may be people in other parts of 

the country that are working on pregnancy prevention programs or have a 

passion in that field and so they also can easily see your job information. 

 

 It’s very good for researching people and organizations and rather than me 

talk a lot about that now, I’m going to show you that in a few minutes and it’s 

a good way to engage with people on topics of interest and for networking. 

 

 Brigitte mentioned at the beginning that a lot of you are going to be attending 

this meeting next week and, you know, you’re going to meet some great 

people and what happens often at these meetings is you have a good 

conversation with someone but you wish you, you know, you would have 

gotten their business card or you would have, you know, had more of an 

opportunity to pursue another conversation with them. 

 

 Well, on LinkedIn you can find them and they can be part of your network 

and you might find that they’re also in one of the groups that OAH has setup 

on LinkedIn and so it’s a way for you to stay in touch. 

 

 And finally it’s a good vehicle for disseminating and discussing your 

organization’s work, you know, if you have a program that’s really achieving 

a lot of success and you want to, you know, promote that a little bit, it can be 
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good to get that out there in your community so leaders can see the 

achievements you’re doing, funders can see that.  That’s very valuable. 

 

 Now since we have a lot of people that are sort of thinking about LinkedIn for 

the first time, I thought it might be helpful to go over some questions that are 

very common from people and the first one is, is LinkedIn like Facebook? 

 

 And the answer to that is yes and no. So it’s like Facebook in that it is a social 

network and you are sharing information about yourself and your organization 

with others but it’s not like Facebook in that it’s professional networking.  

 

 So you’re not going to put stuff on there about your kids and, I mean, I love to 

see the pictures of my nieces and nephews on Facebook but that’s not what we 

use LinkedIn for so it’s quite different. 

 

 Second, can anyone see my profile?  An answer to that is you control who 

sees your profile, to what extent you can choose and I’ll show you this 

whether people that are just in your network - your own direct connections - 

can see it or people who are connected you want them removed, sort of like a 

second cousin, if you will, can see it or anyone on the Web.  You control that. 

 

 Now if you’re like me and you’re thinking gosh, I am so busy.  I’m on 

Facebook now and I may be on Twitter.  How possibly do I have time to be on 

LinkedIn?  Okay, you don’t need to check LinkedIn every day. 

 

 What I want to tell you about LinkedIn is it’s a resource and understand it as a 

resource so when you need it and it makes sense for you either personally or 

professionally in your role at your organization, that’s when you want to go to 

it so I would say that don’t feel by joining LinkedIn all of a sudden you’ve 



NWX-OS-OGC-RKVL 
Moderator: Amy Margolis 

08-14-2013/1:00 pm CT 
Confirmation # 6406718 

Page 7 

added this huge burden to your, you know, to your schedule because it doesn’t 

need to be that for you. 

 

 What are groups? So groups are basically virtual communities that are 

organized around a topic or shared interests and on LinkedIn there are literally 

thousands of them and I mentioned already that there’s some that OAH has 

setup for its grantees around teen pregnancy prevention programs. 

 

 But there are groups on executives that work in non-profits, executives that 

work in social media or have an interest in getting better at social media.  

You’ll find whatever your colleges are that they have alumni groups and those 

can be helpful. 

 

 You know, it’s sort of like a big networking party without the cocktails so not 

quite as fun but it can be very efficient because you can work the room - the 

virtual room - really quickly because once you join a group, you can see who 

else is in that group and what their affiliations are, who they’re connected to 

so it allows you to really dig down and see a lot of information about the 

people or organizations that you want to connect with. 

 

 Now this was interesting on the poll, very few of you said your organizations 

have a corporate profile and some of your organizations may be kind of small 

and it may not really make that much sense so I’m not saying that every 

organization should have a profile.   

 

 It sort of does make sense if one maybe you’re over 20 or 25 employees or 

you’re going to be recruiting a lot and it would be helpful for you to have a 

corporate profile and I’ll show you what that looks like. 
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 And finally endorsements, this may seem just like why is he mentioning 

endorsements because a lot of you are not familiar but social media or sorry, 

LinkedIn, introduced a new feature where they allow people to endorse 

someone for a skill so in my case I’m in communications. 

 

 People might endorse me for strategic communications or social media 

expertise and you can choose to endorse somebody or not.  I would say in 

general if you’ve worked with someone in the past and you get prompted to 

endorse them and you think they did a good job, it just takes a second to click 

the button yes, I endorse this person for this skill. 

 

 And it’s helpful for those people to have those endorsements because it shows 

to other people that this person has expertise in a certain area and if you have 

a lot of endorsements, that can be good if you’re looking for another job.  

 

 Or it could also be good if somebody’s looking to work with you whether as a 

consultant or as a staff person because they want to know hey, I’m going to 

work for somebody that’s already viewed as having a lot of skills and 

credibility in a certain area so it’s something that you’ll see as we get into 

LinkedIn that is part of being on LinkedIn today.   

 

 Now the journey we’re going to take and I’m going to go to it right after this 

slide is basically we’re going to see about setting-up your profile.  I definitely 

want to show you privacy settings because that’s going to be important as it is 

in any social media. 

 

 We’ll talk about connecting with others and what you can learn about your 

connections, research and how to use LinkedIn to help you in some of your 

business activities.  We’ll talk about groups and I’ll give you some tips about 

participating in discussions.  Okay, so now I’m going to go through … 
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Brigitte Vaughn: Oh Frank? 

 

Frank Walter: Yes. 

 

Brigitte Vaughn: Sorry, this is Brigitte.  I just wanted to interject for just a moment two things.  

For any questions as Frank mentioned at the beginning, any questions that 

come up, please use the Q&A tab at the top.  You can definitely submit 

questions as Frank is going along as they come to you and we’ll deal with 

them at the end of the presentation. 

 

 And then also if you’d like to make notes on the presentation, the PowerPoint 

is available for download.  If you go to the top right corner of your screen, 

you’ll see three pieces of paper.  If you click that, you’ll be able to download 

the PowerPoint and PDF form and take notes on it as you’d like so sorry, 

Frank, go ahead. 

 

Frank Walter: Okay, so Brigitte I have just opened-up the LinkedIn page.  I want to make 

sure everyone’s seeing that.   

 

Brigitte Vaughn: Okay, so you’re sharing your desktop here.   

 

Frank Walter: Bear with us one second.  Are you seeing that, Brigitte? 

 

Brigitte Vaughn: I’m not seeing.  Are you sharing your desktop Frank? 

 

Frank Walter: I was, yes, but let me try it a different way.  How about that now? 

 

Brigitte Vaughn: Okay, yes, that works, please do that. 
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Frank Walter: This is live everybody, you know, just a few little quirks and stuff.  All right, 

so what I’m showing you right now is when I login to LinkedIn now I know 

there was a few of you that do not have a profile yet and so when you go to 

LinkedIn.com, it’s basically going to ask you to put in your name and your e-

mail address and then you’ll begin to set your profile up. 

 

 And I wanted to say to those of you that are not yet on LinkedIn that when we 

finish this presentation both Brigitte and I will have our e-mails and we will 

happy to walk you through setting-up your profile so what I’m going to show 

you now is a lot of information so you’ll get to see what a profile will look 

like and what your experience will be on LinkedIn. 

 

 So as I said, this is what LinkedIn opens up for me.  Here is I wanted to share 

an update, let’s say I had a new report so I would type-in this report provides 

information on X, okay, whatever it is and then I would put in a link to that 

and then I would just hit this little button here share and that would go on. 

 

 I’m not going to do that because I don’t have that ready to show you.  The 

next thing that I’m seeing on my homepage is something that’s new for 

LinkedIn and they have a lot of successful business and non-profit and other 

political figures but basically writing short little pieces almost like a blog 

where they share information that you might find useful. 

 

 Personally I don’t really spend a lot of time looking at this but I know that it’s 

new and it, you know, it could be (unintelligible) and then it shows me 

basically people that I’m connected to and their new connections.  I’m just 

scrolling down. 

 

 What I want to get to next here is basically showing you my profile so you can 

see what a profile looks like and here’s what I mentioned about endorsements 
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so these are some people that have recently endorsed me and I’m just going to 

hit yes, I’m happy to have those endorsements. 

 

 Okay, so it has my picture.  I’m a little bit older now, my title, all right, and 

then this shows my activity. So yesterday I posted something that Child 

Trends put out a new report on natural family planning so I put that on there 

yesterday. 

 

 And then if you’re filling out your profile, you’re going to first be prompted to 

write a little summary about yourself and I would say this, you know, can be a 

paragraph or two but not much longer and you want to think about your 

profile.  It’s sort of like an online resume so next comes my experience in my 

different jobs. 

 

 I’m going a little fast on the scroll because I don’t want to bore you with all 

my background and I want to get to a lot of other things but it’s going to 

prompt you for your experience, your job so you’ll put those in and then it 

will then prompt you - well, this shows the endorsements so these are ranked 

by different skills that communications people have so this shows that 66 

people have endorsed me for that. 

 

 And you’ll see this on people’s profiles and then education, okay, so that’s 

where I would put in my education so if you’re already on LinkedIn and you 

have a profile, this might be a good time after this call to take a look at your 

profile and see if it’s updated. 

 

 If you’ve been good about adding things, it gives you an opportunity to put 

information, a little bit about yourself and I put a little bit there but I’m not 

really encouraging you to put a lot of personal information there and then any 

honors or awards or organizations that you belong to. 
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 And then recommendations are different than endorsements.  People write a 

recommendation for someone they really want to put in a good word about 

and they definitely carry a lot more weight than an endorsement. 

 

 So that’s something that if I would say if you’re looking for a job that you 

might want to ask somebody you’ve worked with in the past to write an 

endorsement for you, those do look good on LinkedIn. 

 

 Okay, so I want to go now to settings, okay, and up here at the top right where 

it says my name, you see the settings, okay, so I’m going to open up that.  I 

have to put in my password to do this real quick.  In the settings it’s going to 

allow me right here where we see this section privacy controls, okay? 

 

 And I’m going to go through these each one just because you may be on 

LinkedIn now or you may be starting and one thing you want to get correct is 

your privacy settings right off the bat.  All right, so this first one asks me do I 

want to let people know when I change my profile or make recommendations 

or follow companies and I said yes.  I don’t have a problem with that. 

 

 Okay, so the next one is select who can see your activity feed so remember 

when I first opened-up my homepage and I said I can type-in check this new 

report out.  That’s my activity feed.  If you’re on Facebook, it’s the same thing 

as when you login to Facebook and you post something like had a great 

vacation today or whatever you post on Facebook. 

 

 Here you’re posting things professionally.  Now in this box here I can choose 

whether or not my own connections so these are like my immediate family if 

you will, we kind of use that analogy.  
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 And then my broader network are those relatives of my immediate family so 

those are your - that’s my network - so that means it’s somebody I’m 

connected to who’s then connected to somebody else, okay, so once removed. 

 

 And then broadly would be everyone and what I chose is I only want the 

people that I’m directly connected to to get my news feeds.  I don’t want it to 

go to everybody.  Okay, so the next thing is select what others see when you 

view their profile, right? 

 

 Now when I view someone’s profile, I’m allowing them to see that it was me 

that viewed them but I could also choose to have it say that just someone at 

Child Trends and not my name or I could be totally anonymous.   

 

 Now it might make sense for you to be totally anonymous if you were maybe 

trying to recruit somebody from another organization and you didn’t want 

them to know you were looking at their profile so when you, you know, if that 

was what you were going to be doing, you could go in and change it right here 

to say you want to be totally anonymous so you have that option. 

 

 All right, and then if I wanted to change my profile, photo or visibility then I 

would do it right here.  I would just add a new photo, upload it and then I 

could choose who my profile is available to and in this case I’ve decided to 

allow my profile to be viewed beyond just my immediate connections but to 

my network so these are my extended relatives if you will. 

 

 All right, so now what I want to show you is we’ve done the privacy settings I 

want now to go into Connections and that’s under this button here, contacts.  

Okay, so I have over 900 connections.  Remember, I’ve been on LinkedIn a 

long time and I’m older so I know more people so that’s one reason why I 

have a lot of connections. 
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 And for each of my connections, it will show me for example I just hold up 

(Susan Landis) and it basically will show me her activity, what she - but then 

more importantly - I can see your career summary, what she’s done, much like 

I showed you earlier.  It will show me her job experiences, her education.   

 

 I can scroll all the way down and see her groups and I can do this for all 900 

people in my network.  Now let’s say I’m going to go back here for a minute.  

Now that I have so many people in my network, let’s say I want to figure out 

who in my network works for a certain company and let’s say I choose 

America’s Promise Alliance. 

 

 This is the non-profit that was founded by General Powell and his wife Alma 

so it shows me my connection by company name and it ranks it in number of 

contacts I have by company and this can be important because let’s say 

someone says hey, do you know anyone at the Ford Foundation? 

 

 So you could type-in Ford Foundation and it would show you who you may 

know or who you may be connected to but in this case America’s Promise 

Alliance so I want to see who I know, okay, (David Park), he’s a good friend 

of mine so that’s easy.  I can call him if I needed to, you know, find something 

out about the organization. 

 

 Now another thing that’s interesting about Connections is locations so what it 

shows me here and I’m going to just scroll down a little bit past the map.  I am 

kind of curious who I know that is in the Middle East over here but I’ll pass 

on that so most of my connections, about half are in the Washington area. 

 

 Not surprising since I’ve been here a long time but let’s say that I was going 

out to San Francisco and I don’t know offhand how many in my network 
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really have offices in San Francisco but I could easily pull this up and see that 

I have 27 contacts in San Francisco and I can look through these and say well, 

I’ve got a few extra hours for lunch or a meeting. 

 

 Is there somebody here that will be valuable for me to connect with while I’m 

there so that’s a good feature for you with your connections.  All right, now I 

want to turn to groups.  It was interesting that there were a lot of you that are 

not on any groups and I actually am listed here with 41 groups.  

 

 That doesn’t mean that I am actively watching all these but in my role at Child 

Trends in communications, it’s strategic for me to sort of be connected to 

different groups because from time to time we have information that we want 

to either disseminate or we want to get information from these groups so it’s 

helpful for me to look at these. 

 

 What I want to point out the first two groups here, preventing teen pregnancy 

networking group.  Well, this is the group that was setup by the Office of 

Adolescent Health.  Here’s Brigitte by the way in case you’re wondering what 

she looks like.  Let’s see what her profile says.  Brigitte and she works at… 

 

Brigitte Vaughn: We don’t need to spend too much time on this page. 

 

((Crosstalk)) 

 

Frank Walter: …okay, so I was showing you here this preventing teen pregnancy networking 

group.  Now where does it tell me what this group’s about, okay?  I can go to 

the section here that says group profile, okay, and here you can read what the 

preventing teen pregnancy networking group.   
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 It’s open to any professional with an interest in teen pregnancy prevention 

issues and I can see who in my network as I scroll down as a member of this 

group.  You will recognize some folks from the Office of Adolescent Health 

here, Susan Maloney and others. 

 

 And if I want to get a full list of the members of this group, I could just put 

members there, okay?  Now why might that be useful?  Well, let’s say you’re 

a grantee and you work in Saint Louis but you’re interested in finding out 

programs that are working, you know, successfully with, you know, Latinas 

and so you might post a note and a question in the discussion area. 

 

 You might just say, you know, does anyone have examples of good programs 

reaching Latinos?  Okay, something like that.  I just wanted to give you an 

example so with groups you can pose questions.  You can also post news of 

interest.   

 

 If you see an article that you think really would be good for other people in 

the field to see, let’s say, you know, you’re reading Time Magazine online and 

there’s an article about, you know, how adolescents are really using, you 

know, mobile technology to, you know, communicate on, you know, issues of 

sex and birth control and those things and you think it’d be really good for 

others in this field to know about that.   

 

 You could post that link right there in the group so you want to, you know, be 

a good member in a group and post stuff that is useful and valuable and not 

always self-serving and most groups have a job board and so this is where I 

was saying if you had a job that would be of interest to people, you could post 

it in this job board and that could be very useful as well. 
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 Now I also belong to a lot of groups that are not necessarily just I want to pull 

up my list so here this is philanthropy leaders and foundation and corporate 

grant-making, okay?  Let’s look at who some of these members are. 

 

 Okay, it’s going to start with who I know first but then as I start to go down, I 

can see - not to go too fast here - but I can start to look at others and there’s a 

lot of people in this group.   

 

 There’s over 8900 people in this group and what I would recommend is if 

you’re new to groups, join a few and you can choose to get the information, 

you know, in a daily digest, what’s been posted in the group or you can 

choose to get that weekly or not at all. 

 

 You can control that and I should just show you real quick how to do that so I 

went up to settings and in settings I now got this slide here and under groups - 

under my profile - so here it says set the frequency of group digest e-mails, 

right, so you’ll see some of my groups.   

 

 I went to Bowling Green, State University in Ohio.  I don’t really want to get 

e-mails from them every week so I just put no e-mail.  The capital 

communicators groups however is a group of communications people in the 

Washington area and I find that useful because I like to hear what other people 

are doing and see when the meetings are so I subscribe to that weekly. 

 

 But this is what I mean about you really can control the time you need or the 

access that you have.  All right, I know we want to allow a lot of time for 

Q&A so I’m just going to show you one last thing and that is companies. 

 

 All right, so with companies let me first show you Child Trends.  What I’m 

seeing here is if I’m - because I’m one of the administrators for Child Trends - 
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I can see that I posted this about our blog yesterday and what’s interesting it’s 

showing me how many people already have seen this posting, 187. 

 

 Two people actually opened it up.  That’s what the click says and I can see 

this for everything that I’ve posted.  Now I want to show you what somebody 

would see if they were looking for a company so let’s look at one of your 

grantees, Grant Street Settlement.  I don’t know if they’re on the call but New 

York organization. 

 

 Okay, so this is what their company page looks like and I know most of yours 

are non-profits or state organizations but on LinkedIn basically the word 

company is the nomenclature that they use for any sort of group or 

organization so that’s where you would fill this in. 

 

 And you want to be sure to include a little bit about your organization, your 

Website.  It allows you to put when you were founded.  Your company size 

will be a company employee range and you have the option instead of putting 

products here, you could put services and I noticed with Grant Street 

Settlement if I click on that, they don’t actually have anything. 

 

 This shows me how many people follow Grant Street Settlement and if I 

would to open this up, I could see who some of these people are.  I could pull-

up their bios and also see if I know any of them. 

 

 All right, so that’s what you would do to setup a company profile and then just 

to kind of wrap-up before we go to the Q&A, I want to give you some final 

thoughts and let me just pull back up our slides for a second here. 

 

 Okay, so I’m going to go to this - we’re going to be sending the slides - so the 

ones that I didn’t actually go over, you’ll be able to read but final thoughts so 
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like anything, the more you use LinkedIn the more you will know so if you’re 

just getting started, play around with it. 

 

 It’s very intuitive, you know, you can also ask people that you are friends with 

or work with if they’re using LinkedIn and how they use it.  That’s always 

good.  It’s always evolving.  LinkedIn’s business model is to get people on the 

site as long as possible, stay on the site and so they’re always coming-up with 

new content and that’s their business model. 

 

 And they make most of their money from selling job ads and so that’s why 

they’re really geared towards recruiting.  The other thing is, you know, as you 

have success with LinkedIn, you know, share it.  You know, now that we’ve 

done this call, if would be great for some of you if you do use LinkedIn 

successfully for something to post that in one of the groups that OAH has 

setup. 

 

 So I do want to thank you for so being attentive although I can’t really say 

because we can’t see each other but I look forward to any questions that you 

might have.  You can either e-mail those or you can ask them.  We’ll ask the 

operator to come back on and open-up the lines for the Q&A.  Thank you. 

 

Operator: Thank you.  At this time if you would like to ask a question, please press star 

1.  You’ll be prompted to record your first and last name.  Please unmute your 

phone and record your name clearly when prompted.   

 

 If you want to withdraw your question, you may press star 2.  Once again if 

you do have a question, please press star 1 and record your name at this time.  

One moment, please.  Our first question comes from (Kelly Hart). 
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(Kelly Hart): Hello.  I have a question and it might be more around personal preference for 

using LinkedIn but I have a profile on there and I’ve gotten some requests 

from people that I don’t know and I’m wondering if LinkedIn is really, you 

know, for folks who connect without knowing each other or is it more for, you 

know, folks that you do know? 

 

Frank Walter: Good question, Kelly and the answer that I would give you is in general if you 

don’t know the person and you don’t see an immediate good reason to link-in 

with them, then I would not.  Now if Bill Gates sent me a note that he wanted 

to link-in with me and I knew it was Bill Gates, I would click yes. 

 

 So I sometimes get requests from people to connect that I don’t know but I 

recognize that they could be useful to me, you know, they might be a recruiter 

or some, you know, but I’m really happy at Child Trends but I’m just saying 

in the past but if in your case let’s say some organization and it’s somebody 

from a foundation that could be a potential donor to your organization, then 

that could be useful. 

 

 And then, you know, if it’s really someone you want to cultivate a relationship 

with once you do connect, you could send that person a note so in general 

don’t connect with people you don’t know and you don’t see an obvious 

reason to connect with them. 

 

(Kelly Hart): Okay, thank you. 

 

Frank Walter: No, thank you. 

 

Brigitte Vaughn: From a (scientific) point I would add, you know, if you are trying to connect 

with someone on LinkedIn that you haven’t already spoken to or 

communicated with, instead of using the auto-fill request that comes up when 
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you click connect with this person, it just says I’d like to add you to my 

network on LinkedIn and then has your name, you should write a more 

personal message explaining why you want to make the connection with them. 

 

 And I think people usually take that, you know, take that as more - they look 

at it more kindly - to accept your invitation that they know why you’re 

reaching out in the first place instead of just using the automatic invitation. 

 

Frank Walter: And I just put on my screen what the automatic is so if I wanted to connect 

with somebody and this is somebody that I know personally, it would ask me 

how I know this person so a colleague is somebody that I work with now. 

 

 Classmate’s someone I might have gone to school with.  We went - done 

business together - so that might have been a vendor one way or the other.  In 

this case it’s a friend. 

 

 Now this is the note that comes up automatically and I will say that you can 

personalize this but a lot of times people just let it go as is and it’s fine 

because people recognize that this is just the easy way without writing a 

personal note. 

 

 You would write a personal note maybe if you met someone say at the OAH 

meeting next week and you really had a nice conversation so you could write 

them and say, you know, nice to see you at OAH.  Look forward to staying 

connected and then you would send your invite so I’m going to just send this 

now like that.  Okay, next question? 

 

Operator: Once again if you have a question, please press star 1.   
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Frank Walter: Okay, we did get a question on e-mail and it’s, you know, can you kind of go 

over what is good group behavior and what’s not so I’ll just sort of mention, 

being overly self-promotional is probably not good group behavior or, you 

know, posting something every day and it may not really be that relevant, I 

mean, you don’t want to be sort of a, you know, hog of the group.  

 

 So I would, you know, be somewhat judicious about that and if it seems like 

it’s something that’s just trying to, you know, promote a service or something 

that your organization, you know, might try to sell, then that would be too 

self-promotional so you should think about posting stuff from the perspective, 

you know, would I like to see this if I wasn’t posting this? 

 

 Is it beneficial to others and finally just be respectful, you know, this is a 

social media.  People can see what you write and it’s a reflection of your 

professional personality so always keep that in mind. 

 

Operator: Sir, we have no more questions from the phone. 

 

Frank Walter: Okay, well we are not going to take any more time but I do want to thank you 

and I also want to put up real quick the e-mails for both Brigitte and myself so 

if you do have a question or you need help setting-up your profile, you could 

certainly send either one of us a note.  I’m at fwalter@childtrends.org and 

Brigitte is bvaughn, B-V-A-U-G-H-N @childtrends.org so thank you so much 

for joining us and we look forward to connecting with you on social media. 

 

Operator: Thank you all for participating in today’s conference.  You may disconnect 

your lines at this time. 

 

 

END 


