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Disclaimer language: The views expressed in written training materials, publications, or presentations by speakers and moderators 
do not necessarily reflect the official policies of the Department of Health and Human Services; nor does mention of trade names, 
commercial practices, or organizations imply endorsement by the U.S. Government. 
 
Funding for this presentation was made possible under grant IU58DP002916-04 from the U.S. Department of Health and Human 
Services, Centers for Disease Control and Prevention, Division of Reproductive Health. 
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Today’s Roadmap 
 

• Review some general rules about 
social media.  

• Examples of how to use social 
media to engage specific audiences.  

• Examples of social media fabs and 
fails. 

• Review some  general rules for 
using social media to manage 
controversy. 

• Things you can do when you get 
home. 
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Objectives 

When all is said and done we hope that you will: 
– learn how to use social media to advance your 

goals; 
– learn from others social media efforts about what 

works and what doesn’t; and 
– learn how to use social media to manage 

controversy through real-life examples. 
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Reminder… 

Federal grantees are prohibited from using 
federal funds for lobbying or the appearance of 
lobbying so….please use caution when using 
social media.  
 
 
 
Not clear? See:  
http://www.cdc.gov/od/pgo/funding/grants/additional_req.sht
m#ar12  
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Social Media: Some General Rules 

1. Difference between a 
social media tactic and a 
social media strategy. 

2. Not everyone needs a 
Facebook page of 
Pinterest account. 

3. Are you serious and in for 
the long haul? 

4. Who will run the show? 
5. Who are you trying to 

reach? 
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Social Media: General Rules 
Continued 

6. Build relationships, not 
followers. 
7. There is no magic 
formula, except: listen to 
your audience. 
7. Not set in stone (or 
really even mud). 
8. Criticism isn’t 
necessarily bad.  
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Defining the Target 
• Youth in your program 
• Youth outside of your 

program 
• Parents of youth in your 

program 
• Parents in general 
• Adults in the 

community: 
– Practitioners 
– Community leaders 
– Faith leaders 

• Specific race/ethnicities 

 
Who are you trying to reach? 
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Reaching the Target 

Teens 

Tumblr 

Facebook 

Twitter 

Instagram 

Adults in the 
Community 

Facebook 

Twitter 
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Adults 

Teens 

20-somethings 
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Managing Controversy: Some 
General Rules  

• 3Ps: Prepare, prevent, proactive  
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Responding effectively in a crisis 

 Be calm, in control, and 
rational. 

 
 Humor works.  Use it.  
 
 Get the details and fully 

analyze. 
 
 Enlist champions. 
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Responding effectively (cont’d) 

 Acknowledge areas of 
agreement. 

 
 Highlight your good work in 

the process. 
 

 Answer the question you 
want, not necessarily the 
questions asked. 
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How can social media help? 

• Think Paul Revere: 
– First to notice the 

controversy 
– Carry the message  
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• Read scenario (in the middle of your table) 
• Discuss 
• Pick one person to record and report 
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This is all fabulous of course but… 
what am I supposed to do on Tuesday? 4 

ideas.  
 
 
 
 
 

Make a plan. Get 
prepared.  

1 

37 

 



 
 
 
 
 
Use social media for 

public praise. 

2 

38 

 



 
 
 
 
Engage your audience 
and recruit supporters. 

3 

39 



 
 
 
 
 
Change the conversation. 
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What’s Next? 
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. 

Cat Selfies  
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Want to Learn More? 
• Webinar about evaluating social media: 

http://thenationalcampaign.org/resource/evaluting-social-media  
 

• Who is using social media: http://www.pewinternet.org/2013/07/10/10-
things-to-know-about-how-teens-use-technology/ 
 

• Pika, Fantroy (2011). Managing Controversy and Responding to the Media, 
State Personal Responsibility Education Program, Regional Training. 
Albuquerque, NM. 
 

• Bornkessel, A., & Burrell, D. (2014). Using Social Media to Engage 
Participants. Washington, DC: Administration on Children, Youth and 
Families, Family and Youth Services Bureau.  
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Loved it? Hated it? Don’t be shy. 
 
Bill Albert 
• balbert@thenc.org 
• @balbert1 
• @TheNC 
• @StayTeen 
• @Bedsider 
 

 
Katy Suellentrop 
• ksuellentrop@thenc.org 
• @ksuelle 

 
 

 

thenationalcampaign.org 
stayteen.org 
bedsider.org  
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