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Disclaimer

The views expressed in written training
materials, publications, or presentations by
speakers and moderators do not necessarily
reflect the official policies of the Department of
Health and Human Services; nor does mention of
trade names, commercial practices, or
organizations imply endorsement by the U.S.
Government.
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Objectives

* Describe the disparities 1n teen pregnancy and
sexual health and strategies to eliminate these
disparities.

« Obtain resources and tools to effectively meet
the sexual health needs of diverse groups of
youth.

 Identify the protective factors and social
determinants impacting the disparities in teen
pregnancy and sexual health.
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Project History

 TNC met with National Pan-Hellenic Council
organizations in 2010.

* Sigma Gamma Rho Sorority, Incorporated (SGR)
partnered with TNC to support their signature
community effort, Project Reassurance.

* Conducted survey with members and non-
members to 1dentify reasons why teen pregnancy
seems more accepted now than it was 30 years
ago.
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Sigma Gamma Rho, Sorority, Inc.
Background

sigma Gamma R ho Sorurity, Incorporated
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Making Dollars Out of Cents
Taking a Look at Alimighty Debtwith Soledad O'Brien:
Plus: Our-Very Own Hero
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Project Reassurance

PROJECT REASSURANCE

HEALTHY CHOICES | HEALTHY LIVING | HEALTHY GENERATIONS Y
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Survey Results

* Nearly 7200 respondents

* Demographic Data:
— 86% of respondents were women
— 48% were under the age of 30
— 82% Black (9% White, 9% Other)
— 79% Christian (9% Catholic, 6% Other, 5% None)
— 60% Single
— 94% Have had sex
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Survey Results

 Attitude Data:
— 55% say teen pregnancy 1s more accepted
today than 30 years ago

—439% say 1s 1t their #1 concern
* 34% of 18-24 y/o report that it 1s an important concern
* 43% of 25-29 y/o report that it 1s an important concern
* 46% of 30-39 y/o report that it is an important concern
* 54% of 40+ y/o report that it 1s an important concern
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Survey Results

— 65% say 1t 1s not acceptable for an

unmarried 18 year old to have sex.

* 46% of 18-24 year olds don’t approve of teen
sexual activity

* 63% of 25-29 year olds approve of teen sexual
activity

» 72% of 30-39 year olds don’t approve of teen
sexual activity

* 84% of 40+ year olds don’t approve of teen
sexual activity
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Survey Results

-

— 97% of respondents had sex for the first time

outside of marriage

* 70% said they were not emotionally ready

How Old Were You When You 1st Had Sex?

o4 (09 0%
2% Q%077 104

6%
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No Sex
m<11
11-12
m13-14
15-16
m17-18
19-20
m21-24
25-30
31-35
35+
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Survey Results

Age of First Sex No Sex <11 11-12 13-14 15-16 17-18 19-20 21-24 25-30 31-35 354

18-24 .0% | 10% | 3.0% | 110% [ 2.0% [ 300% | 11.0% | 30% 00% 00%  0.0%
2530 30 0 10%  20% | 13.0% [ 28.0% | 300% | 11.0% | 100% | 20%  0.0%  0.0%
30-39 L0 | 10% | 3.0% | 1400 [ 300% ~280% | 1206 | 0% | 20% 00%  0.0%

40+ Lo | 10% | L0% | 80% [ 190% ~280% [ 200% [ 17.0% | 30% 00% | 1.0%

* 20% of the respondents had not had sex

«  With the exception of those aged 40 or older, over 50% of all
respondents 1n each age group lost their virginity between the
ages of 15-18 years old.

« Compared to the other age groups, only 57% of the
respondents ages 40+ had sex by the time they were 18

The National Campaign

to Prevent Teen and Unplanned Pregnancy
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Survey Results
Who Influences Your Decisions?
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Survey Results

Reasons Why Teens Get Pregnant

75%
65%
55%
45% 18 - 24
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Survey Results

Teen Pregnancy Rates are High Because...
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Implementation Pilot

« Data provided the basis for the intervention.
— Module on unplanned pregnancy prevention for all new
Incoming members
* Module Details:
— One hour in length
— Part of required modules all new members must complete
— Delivered by trained facilitators that are Sorors of Sigma
Gamma Rho Sorority, Incorporated who receive a
facilitators manual
* Pilot implementation began in 2012.
— 61 women participated (from 5 regions)

June 4-6, 2014 Liany Elba Arroyo, MPH, CPH Tll}ENi‘“O‘}?JJPFa?IP‘;“gI}

Danielle Frazier, MBA



N ; .
: .
\ vs.'fl;ﬂ
N

June 4-6, 2014

P RS

Liany Elba Arroyo, MPH, CPH
Danielle Frazier, MBA

*

16

The National Campaign
. to Prevent Teen and Unplanned Pregnancy

TheNationalCampaign.org ¢ Bedsiderorg ¢ Stayteen.org
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Training Objectives

Module | — Facts & Stats

> Define and gain understanding of “unplanned pregnancy” and “family planning”.

o Examine statistical data and survey results related to unplanned pregnancies.

Module 2 — Birth Control Methods

o Review different birth control methods currently available.

o Discuss and dispel myths related to pregnancy prevention and contraception.

Module 3 — Strategic Life Planning
o ldentify values and changes needed to reduce the risk of unplanned pregnancy.

> Explore the importance of incorporating family planning into life planning.

Module 4 — Next Steps

o Review available resources for birth control and family planning services.

o Explore additional pregnancy prevention activities for Sorors and chapters.




Module 1 — Stats & Facts

Defining an Unplanned Pregnancy

\ 4

$

Defining Family Planning

Unplanned Pregnancy Statistics

¥

Pregnancy Prevention Surveys
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Module 2 — Birth Control Methods

‘I Types of Birth Control Methods

Birth Control Effectiveness Chart

Risky Business

Choosing a Method

Truth or Consequences



Module 3 — Strategic Life Planning

>

The Impact

Goals and Aspirations

Sigma Woman Values

Sigma Tips

The H* Pledge




Module 4 — Next Steps

Where To Get Birth Control

Finding a Medical Provider

Follow-up Activities

Post Test

Training Evaluation




Sigma VWoman Values

v
>

Family planning and personal values can guide a Sigma
Woman towards reaching goals and aspirations.

Group Activity
In your group, Self Self
using your Awareness Management

chosen category,
what are some
values a Sigma
Woman should Social Relationship
pOSsess and Awareness Skills
Incorporate into
life planning?




The H? Pledge

e Commit to being conscious that
your choices must be a reflection of
your desire to change the direction
of your life.

e Commit to be a Master Motivator to
inspire your generation, and to be a
perpetual learner using knowledge

Healthy Healthy and wisdom to inspire those in the

(Generations Choices present and in the future.

e Pledge that your choices will reflect
3our|iving and may influence the

generations to come.

Vow to be more socia"g and civica"g conscious of your health, both

mcnta"g and Phgsica"g, and the abilitg to growin these areas.




Pilot Results

* Overall, there were significant increases 1n:
— Knowledge gains
— Knowing where to find information about birth
control and pregnancy planning
— Having a clear plan to prevent pregnancy
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Pilot Results

Total knowledge gains Pre-test mean  Post test mean Sig

Total knowledge gains (7-point 5.13 5.74 .000
scale that includes sum of all
knowledge questions)

7
6 o
5.13
5
4
Pre survey mean
3 M Post survey mean
2
1
0
Women***
Figure 1. Knowledge gains pre-post survey (Average score on 7-point scale). ***P<.001
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Pilot Results

Individual knowledge 1tems

Percent  Percent Sig

Total knowledge gains correct correct

pre-test post-test
1. You cannot get pregnancy while you are on your period. 90% 87% ns
2. It is okay to use the same condom more than once. All participants had the correct answer on

both the pre- and post-test

3. You should take a break from birth control pills every few 64% 85% .000
years.
4. Women using the birth control shot must get an injection 82% 87% .000
every few years.
5. The implant, which is inserted under the skin on a woman’s 57% 69% .000
arm, is effective for up to two years.
6. In order for it to work correctly, a new patch needs to be 56% 78% .001
applied to the skin once a week for 3 weeks in a row.
7. Abstinence is 99% effective in preventing an unplanned 64% 67% .000
pregnancy.
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Pilot Results

Pre-test

Survey Item mean
8. | know where to go to find 3.63
information about pregnancy planning
and birth control.
9. If I got pregnant and had a baby 3.07
now, it would get in the way of my
plans for school/career/life.
10. I have a clear plan for preventing 3.35
an unplanned pregnancy.
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Post test  Sig
Mean
3.85 .002
3.13 ns
3.58 .02
The National Campaign

to Prevent Tee

n and Unplanned Pregnancy
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Next Steps

* Expand implementation to capture all
Incoming new members.

* Determine best delivery mechanism.

« Examine opportunities for behavioral follow
up (regular use of contraception, no unplanned
pregnancies

 Move down the age scale.

— Rhoers (Sigma Gamma Rho auxiliary group, ages
12-18)
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Best Practices

* Be patient.

* Meet groups where they are at.

* Provide support for the intervention they decide
on.

* Work to build capacity within organization to
implement the intervention.

» Adequate funding 1s needed to ensure
participation and positive outcomes.

* Learn from each other as you go through the

process.
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Contact Information

Liany Elba Arroyo
The National Campaign to Prevent Teen and
Unplanned Pregnancy
larroyo(@thenc.org
http://www.thenationalcampaign.org

Danielle Frazier
Sigma Gamma Rho Sorority, Inc.
missdee96(@hotmail.com
Sgrho teenpregnancy@yahoo.com
http://www.sgrho1922.org/home
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